
 
UNIVERSITAS NAHDLATUL ULAMA SURABAYA 

LEMBAGA PENELITIAN DAN PENGABDIAN KEPADA MASYARAKAT 
Kampus A  Wonokromo : Jl. SMEA No.57 Tlp. 031-8291920, 8284508 Fax. 031-8298582 – Surabaya 60243 
Kampus B RSIJemursari  : Jl. Jemursari NO.51-57 Tlp. 031-8479070  Fax. 031-8433670 – Surabaya 60237 

Website : unusa.ac.id   Email: info@unusa.ac.id 

 

 

SURAT KETERANGAN 
Nomor:039/UNUSA-LPPM/Adm.I/I/2022 

 

Lembaga Penelitian dan Pengabdian Kepada Masyarakat (LPPM) Universitas Nahdlatul 

Ulama Surabaya menerangkan telah selesai melakukan pemeriksaan duplikasi dengan 

membandingkan artikel-artikel lain menggunakan perangkat lunak Turnitin pada tanggal 07 

Januari 2022. 

 

 Judul  : The Effect Of Endorser Credibility, Toward Advertisement 

Attitude, Toward Brand Attitude And Brand Credibility On 

Purchase Intention Of Smartfren Card Products 

 Penulis : Azmil Chusnaini, Reizano Amri Rasyid, Candraningrat 

 No. Pemeriksaan : 2022.01.07.036 

   

Dengan Hasil sebagai Berikut: 

 

  

Demikian surat keterangan ini dibuat untuk digunakan sebagaimana mestinya. 

     

      Surabaya, 07 Januari 2022 

        Ketua LPPM 

         

 

 

 

         

        Achmad Syafiuddin, Ph.D 

        NPP: 20071300 

 

 

 

LPPM Universitas Nahdlatul Ulama Surabaya 
Website : lppm.unusa.ac.id 
Email      : lppm@unusa.ac.id 
Hotline   : 0838.5706.3867 

Tingkat Kesamaan diseluruh artikel (Similarity Index) yaitu 18% 



THE EFFECT OF ENDORSER
CREDIBILITY, TOWARD

ADVERTISEMENT ATTITUDE,
TOWARD BRAND ATTITUDE

AND BRAND CREDIBILITY ON
PURCHASE INTENTION OF

SMARTFREN CARD PRODUCTS
by Azmil Chusnaini

Submission date: 08-Jan-2022 11:05AM (UTC+0700)
Submission ID: 1738749313
File name: 5841-Article_Text-17345-1-10-20211202.pdf (534.85K)
Word count: 4398
Character count: 24707



18

18

24

27

31



12

22

35



2

23

32



2 2

15



26

29



27



18

19



4

9

20

28



10

14

25



4

19

19

21

25

33



4

4

4

7

8

10

11

13

21

21

30

34



1

1

3

5

5

6

16

17



19%
SIMILARITY INDEX

11%
INTERNET SOURCES

13%
PUBLICATIONS

14%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7

THE EFFECT OF ENDORSER CREDIBILITY, TOWARD
ADVERTISEMENT ATTITUDE, TOWARD BRAND ATTITUDE AND
BRAND CREDIBILITY ON PURCHASE INTENTION OF
SMARTFREN CARD PRODUCTS
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to University of Newcastle
Student Paper

Siti Aisjah, Sri Palupi Prabandari. "Green
Supply Chain Integration and Environmental
Uncertainty on Performance: The Mediating
Role of Green Innovation", Emerald, 2021
Publication

Submitted to University of Northumbria at
Newcastle
Student Paper

etd.uum.edu.my
Internet Source

www.indianjournalofmarketing.com
Internet Source

onlinelibrary.wiley.com
Internet Source

www.emerald.com



1%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

Internet Source

www.tjprc.org
Internet Source

Submitted to University of Sheffield
Student Paper

Submitted to University of Wales Institute,
Cardiff
Student Paper

Submitted to The Hong Kong Polytechnic
University
Student Paper

Submitted to Universitas Diponegoro
Student Paper

Submitted to University of Asia and the Pacific
Student Paper

Submitted to UCFB
Student Paper

dinastipub.org
Internet Source

Ramendra Pratap Singh, Neelotpaul Banerjee.
"A Study on Exploring the Factors Influencing
Celebrity Endorsement Credibility", Global
Business Review, 2017
Publication



17 1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

etds.ntut.edu.tw
Internet Source

Martin Eisend, Franziska Küster. "The
effectiveness of publicity versus advertising: a
meta-analytic investigation of its moderators",
Journal of the Academy of Marketing Science,
2010
Publication

Naehyun (Paul) Jin, Seungwon (Shawn) Lee, Ji-
Hyun Jun. "The role of brand credibility in
predicting consumers' behavioural intentions
in luxury restaurants", Anatolia, 2014
Publication

Submitted to University of Hull
Student Paper

Auliya Rahman Isnain, Rahmat Dedi Gunawan,
Agung Deni Wahyudi, Suaidah, Dina Caesar
Yani. "Analysis of The Effect of Promotion an
Technology Acceptance Model on Purchase
Interest in Tokopedia", 2021 International
Conference on Computer Science,
Information Technology, and Electrical
Engineering (ICOMITEE), 2021
Publication

Submitted to Victoria University
Student Paper

ejournal.unida.gontor.ac.id



23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

Internet Source

Submitted to Universitas Indonesia
Student Paper

Submitted to Universiti Sains Malaysia
Student Paper

jisr.szabist.edu.pk
Internet Source

Myriam Ertz, Myung-Soo Jo, Fahri Karakas,
Emine Sarigöllü. "Message Sidedness Effects
in Advertising: The Role of Yin-Yang Balancing
Theory", Social Sciences, 2021
Publication

Submitted to Universiti Teknologi Malaysia
Student Paper

Submitted to President University
Student Paper

Submitted to colorado-technical-university
Student Paper

www.ud.ac.ae
Internet Source

Sukaris Sukaris. "Antecedents of Visiting
Decisions on Artificial Travel Destinations:
Millennial Generation Perspectives",
INNOVATION RESEARCH JOURNAL, 2020
Publication



33 <1%

34 <1%

35 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches < 10 words

Submitted to Sunway Education Group
Student Paper

Submitted to International Institute of Social
Studies - Erasmus University Rotterdam
Student Paper

Sung-Woo Bae, Linda Berns Wright, Ronald D.
Taylor. "Print Advertising Context Effects",
Journal of Promotion Management, 2001
Publication


	3. Surat Keterangan Turnitin (Internal) Azmil Chusnaini 1 (The Effect Of Endorser Credibility).pdf (p.1)
	3. Hasil Turnit_THE EFFECT OF ENDORSER.pdf (p.2-19)

